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Google Ads

Google Ads are an instant ROl marketing option as you can make your business appear at the top
of Google search results for your main target keywords. The top 3 search results in Google get
over 50% of all clicks and typically those top 3 search results are all Google Ads!

Our latest client is getting an 8.93x return on Google ad spend. We turned $2,639 in Google Ad
spend into $23,573 in sales last month, just by creating Google Ads with great ad copy paired
with high-intent keywords.
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Google Ads

We target high-intent keywords via Google Ads for our client’s main keywords!

High-Intent Keywords: Search terms users input into Google search that indicate a higher
likelihood they will take a particular business action. These are transactional keywords and users
with an intent to buy. For example:

“XYZservice XYZcity” (e.g. “roof repair Miami”)

“buy XYZ” (e.g. “buy car insurance”)

“XYZservice near me” (e.g. “water damage repair near me”)

“best XYZservice ZipCode” (e.g. “best carpet cleaning service 90210”)
“XYZbrand discount code” (e.g. “Carhartt discount code”)
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Google Ads Tracking

Create a Google Ads account at: ads.google.com

First, we will create Google conversion actions (these track our Google Ads conversions).
Click the “Tools and settings” option in the top navbar.

Select “Conversions” under the Measurement menu.

Click the “+ New conversion action” button.

¢ 4 Google Ads | Conversions Sl I et
settings

S Summary =) Planning |E shared Library I Bulk Actions X Measurement @ setup B3 Billing 30 days
Settings r

Performance Planner Audience manager All bulk actions Conversions Summary
Uploads + New conversion action

Keyword Planner Bid strategies Rules Google Analytics 4 Policy manager Transactions
Value rules
Custom variables Reach Planner Negative keyword lists Scripts Attribution Access and security Documents
Salesforce Ad Preview and Diagnosis Shared budgets Uploads Linked accounts Promotions

App advertising hub Location groups Google tag Settings

Placement exclusion lists Preferences Advertiser verification

0 Contact Account-default aoal 2 of 2 cal


https://ads.google.com

a @ & @ <o

Search Reports Tools and Help  Notifications
settings

X 4 Google Ads | New conversion action

Start tracking conversions

Conversion tracking is critical to successful online marketing. It lets you see what people do - the conversion actions they take - after seeing your ad. You set up one
conversion action at a time, but you can track multiple conversion actions at once. Learn more

Select the kind of conversions you want to track. @

Phone calls Import
Website App P
Track calls from your ads or Import data from Google
Track actions on your website Track actions on your app B v H 2 g
website Analytics or another source

Select “Website” on the “New
conversion action” page.
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Search Reports Tools and Help  Notifications
settings

X 4 Google Ads | New conversion action

@ Aad conversion actions @ cetinstructions and finish

Enter the URL for the website where you want to measure your conversions

Scanning your website will determine if it's already set up to measure conversions. You may also see suggestions for conversion actions you can create to
measure conversions on your website.

Website domain Scan

Save and continue Cancel

Input your website domain
and click “Scan”.

® Google, 2023.
.
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Search Reports Tools and Help  Notifications
settings

X 4 Google Ads | New conversion action

@ Aad conversion actions @ cetinstructions and finish

— Website domain

adsmanaged.co

Identify events for your business to measure, or add conversion actions manually to access custom features

Create conversion actions automatically from website events

Set up conversion actions on your website.
° T) Identify events on your website that you want to count as
conversions; such as loading a thank you page or
confirmation page after a user submits your contact form.

Add a page load

— Select conversion goal —— — Choose match type
URL starts with -

Enter url ‘ Add Cancel
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X 4 Google Ads

a @ & @ <o

New conversion action

o Add conversion actions

Search Reports Tools and Help  Notifications

settings

@ cetinstructions and finish

— Website domain
adsmanaged.co ‘

Identify events for your business to measure, or

First, select the conversion goal (e.g. “submit lead form”).

Create conversion actions automa

Next, select “URL contains”.

Finally, enter the URL page that loads upon successful
completion of your conversion goal (e.g. a thank you page).

o

Click “Add".

Add a page load

— Select conversion goal — Choose match type — Enterurl

Submit lead form v URL contains v https://ad: d.co/f

‘ Add
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X 4 Google Ads

New conversion action

Q 2]

Search Reports

SO

Tools and Help

ﬁ_t!

Notifications

o Add conversion actions

You have the option
to add more
conversion events
you want to track via
your Google Ads.

“Submit lead form”
is the most common
for our service
clients.

Next, click the “Save
and continue”
button.

settings

@ cetinstructions and finish

B T ———

vyib

Conversion goal

Event details

User lands on a URL that contains "https://adsmanaged.co/free-consultation/*

@ Page load Setings

@ Submit lead form

4 Add event

Create conversion actions manually using code

Set up conversion actions manually:
$ « If you use transaction specific values, transaction IDs, and/or other custom parameters
2 ° « If you want to measure clicks on buttons or links.
|

If you choose this option, you will need to add an event snippet to your website code

-+ Add a conversion action manually

Save and continue
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Search Reports Tools and Help Notifications
settings

X 4 Google Ads | New conversion action

& Aad conversion actions @ cetinstructions and finish

[ @ Your website is set up to measure your new conversions

You're all done!

Google ads will start collecting data on your website shortly. If you don't see conversions
in a few hours, you can launch the Tag Assistant to check individual conversion actions.

When you click Finish, you'll be taken to the conversion summary, where you'll see the
conversion action you've just set up.

Click the “Finish” button.

® Google, 2023
-
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Google Ads Conversions

e Youwill be redirected to your Google Ads Conversions page:
https://ads.google.com/aw/conversions
e Click onyour newly created “Conversion action”.

Q M@ 28 c 0

Search Reports Tools and Refresh Help  Notifications

< 4 Google Ads | Conversions

settings
Summary Summary < > Show last 30 days
Settings
Uploads View all conversion actions
Value rules
@ Submit lead form  Account-default goal 3 of 3 campaigns Edit goal

Custom variables

D Conversion action Action optimization . Conversion source All conv. All conv. value ~ Status Actions
Salesforce

Submit lead form
(https://adsmanaged.co/free- Primary Website 0.00 0.00 | Unverified Troubleshoot
consultation/)

1-10f1

Sign-up  Account-default goal 3 of 3 campaigns Edit goal

[ conversion action Action optimization Conversion source All conv. All conv. value  Status Actions



https://ads.google.com/aw/conversions

Conversions >

< ‘ Google Ads Submit lead form (https://adsmanaged.co/free-consultation/)

Qa @ & ¢ 6o g

Search Reports Tools and Refresh Help  Notifications

Details

settings

Settings

Conversion name

Goal and action optimization
URLs

Value

Source
Not editable

Count

Click-through conversion window
Engaged-view conversion window
View-through conversion window
Attribution model

Enhanced Conversions

Submit lead form (https://adsmanaged.co/free-consultation/)

Submit lead forms, Primary action
adsmanaged.co/free-consultation/
$1

Website

One conversion

90 days

3 days

1 day

Data-driven Recommended

Not configured

Expand the “Tag setup”
menu.

Edit settings

Tag setup

Tag for Submit lead form (https://adsmanaged.co/free-consultation/)

AdsManaged.co ® AM



Conversions > Q m Q c @ -C.l!

e 4 Google Ads Submit lead form (https://adsmanaged.co/free-consultation/) Search Reports Tools and Refresh Help  Notifications
settings

Details
svurce weste
Not editable
Count One conversion

Sl e, 908 Install the Google Tag on
Engaged-view conversion window 3 days your website for tracking.
View-through conversion window 1 day
Attriution macdel Data-driven Recommended Click the “Email the tag”
Eikidtitad oiarsions Natcatigiesd option. Send the code to
your web developer to add
the Google Tag tracking
Tag setup S i T i g code in the HTML header
coding file (between the

Install the tag Email the tag
el P <head></head> tags) on
b your website.
ot Hlie il
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How to Create Google Ads

e Navigate to your Google Ads account homepage: ads.google.com/aw/overview
e Click the “+ New campaign” button:

MW R e @ &

f
‘ Google Ads Q Searchyfor:a page’orcarmpaign Reports Tools and Refresh Help  Notifications

settings

rkspace (2 filters) Sampalans () v
All campaigns M Select a campaign Change view

®

Workspace filter Campaign status: Enabled, Paused Ad group status: Enableg Add filter
Save

Overview @ Overview < > Showlast 30 days

Recommendations

¥
+ New campaign & ]
Insights Download Feedback

» Campaigns
Clicks = Impressions v Avg. CPC Cost

0 o) $0.00 $0.00

* Ad groups

» Ads & assets

» Videos 2 2
» Landing pages
» Keywords 1 1

Audiences


https://ads.google.com/aw/overview

QA @ & O

X 4 Google Ads New campaign Search Reports Toolsand  Help Notifications

settings

What's your campaign objective?

Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

Q g\ ‘K *:
Sales Leads Website traffic Product and brand

Drive sales online, in app, by phone, Get leads an Get the right people to visit your consideration

or in store encouraging cUSgpmers to take website Encourage people to explore your
action products or services

o 0] Q @

Brand awareness and reach App promotion Local store visits and Create a campaign without a

Reach a broad audience and build Get more installs, engagement and promotions goal's guidance

awareness pre-registration for your app Drive visits to local stores, including Choose a campaign type first,
restaurants and dealerships. without a recommendation based

on your objective.

Select your campaign
objective. We want to track arce
users who submit our lead
form (i.e. our contact form), so
we will select Leads and click -
“Continue”.

) Google, 2023
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X 4 Google AdS NeW Campa|9n o‘ Segrchiforapage oncampalgn Reports Tools and Help  Notifications
settings
Drive sales online, In app, by phone, et leads and other COnversions by et tne rignt people o VISIt your i =
or in store encouraging customers to take website Encourage people to explore your
action products or services

< Q ©

Brand awareness and reach App promotion Local store visits and Create a campaign without a

Reach a broad audience and build Get more installs, engagement and promotions goal's guidance

awareness pre-registration for your app Drive visits to local stores, including Choose a campaign type first,
restaurants and dealerships. without a recommendation based

on your objective.

Use these conversion goals to improve Leads

Conversion goals labeled as account default will use data from all of your campaigns to improve your bid strategy and campaign performance, even if they don't

Confirm the seem directly related to Leads.
Conversion Action
you added is on the 2. Contacts(account defut - L scton ;
conversion goal
tracking list.

Sign-ups (account default) Website 1 action :

Website 1 action :

(8] Ssubmit lead forms (

Click “Continue”.

Cancel
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X ‘ Google AdS NeW Campalgn q Segrchiforapage oncampalgn Reports Tools and Help  Notifications

settings

Select a campaign type

Search Performance Max Display Shopping

Get in front of high-intent Reach audiences across all of Reach customers across 3 million Showcase your products to
customers at the right time on Google with a single campaign. See sites and apps with engaging shoppers as they explore what to
Google Search how it works creative buy

Select “Search” for the campaign type.
Video Discover: M :

Re:ch viewers on YouTube and get gun ads ony\éouTube, Gmail, Th.l S WI I I ma ke you r Googl e Ad a ppea r
in Google search results for your

target keywords.
Select the ways you'd like to reach your goal @ « . . . » .
Websitevisis Checkmark “Website visits” and input
€ hps/sdsmansged ofgoogeads/ your Google Ad landing page.

[ Phone calls

D Store visits
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Landing Pages

Landing pages are a crucial part of any successful digital marketing campaign. In simple terms, a
landing page is a single web page designed to persuade visitors to take a specific action. This could
be anything from submitting a contact form, to signing up for a newsletter, or making a purchase.

The landing page (i.e. specific URL) used for your online ads should include your value proposition
and a single goal / call to action (e.g. submitting your contact form). We see the best ad results
when we don’t distract the user with multiple actions available on our ad landing page URL and
when our landing page is optimized for conversions with a SINGLE goal (e.g. capturing leads).

Learn more of our landing page best practices at:
adsmanaged.co/best-landing-page-builder

AdsManaged.co ® AM


https://adsmanaged.co/best-landing-page-builder

@ ] O

Reports Tools and Help  Notifications
settings

X ‘ Google Ads New Campaign Q Search for a page or campaign

Video Discovery
Reach viewers on YouTube and get Run ads on YouTube, Gmail,
conversions Discover, and more

Select the ways you'd like to reach your goal @

e Name your Google Ads campaign to help you easily identify it
in future ad reporting. For example:

GD https://adsmanaged.co/google-ads/ ‘

e Objective-CampaignType-Website-TargetMarket-Location

|:| Store visits

D App downloads

Click the “Continue” button.

[ Lead form submissions

Campaign name

LEAD-Search-AdsManaged-Contractors-USA

Cancel
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X 4 Google Ads New campaign Reports  Toolsand  Help Notifications

settings

@ search Bidding

Biddi
CiBaan Bidding A

e
Bidding ‘,/

What do you want to focus on? (@

O Campaign settings Comersions < Your estimated performance is
O Bigat [ set atarget cost per action (optional) e
O Review
=
For all our new campaigns,
we need to first discover
the average price per
conversion in this market.
So we will click this Bidding
dropdown menu...
g © Google, 2023. Leave feedback ? )
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X 4 Google Ads | Newcampaign e Reports Toolsand  Help Notifications
settings
@ search Bidding
Biddi 22
A Bidding Bidding A I

e
Bidding ‘,/

What do you want to focus on? (@

@ Campaign settings , ,
Your estimated performance is

shown after you've entered

Clicks +

@ Keywords and ads
« Budget

Set a maximum cost per click bid limit

O Budget « Keywords v
Maximum CPC bid limit @

O Review ShasG ‘

Select “Clicks” for the bidding focus.
Checkmark “Set a maximum cost per click bid limit”.

Find your “Maximum CPC bid limit” via the Google Keyword Planner.
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Google Keyword Planner

In a new browser tab, navigate to your Google Keyword Planner.

Click the “Tools and settings” option in the top navbar.

Select “Keyword Planner” under the Planning menu.

On the Google Keyword Planner page, click the “Discover New Keywords” option.

Qa @ K
Keyword Planner Search  Reports  Tools and

settings

< 4 Google Ads

B8 Shared Library /& Bulk Actions X Measurement [@] Setup B3 Billing

() Planning

Performance Planner Audience manager All bulk actions Conversions Business data Summary

Keyword Planner Rules Google Analytics Policy manager Transactions
E Reach Planner Negative keyword lists Scripts Attribution Access and security Documents
Discover new | Ad Preview and Diagnosis Shared budgets Uploads Linked accounts Promotions
t keyword ideas that can h
interested in your pro¢  App advertising hub Location groups Google tag Settings
Placement exclusion lists Preferences Advertiser verification

Asset library

Google Merchant Center



Qa @ & ¢ 6o g

e 4 Google AdS Keyword P'anner Search Reports Tools and Refresh Help  Notifications

settings

Discover new keywords

Start with keywords Start with a website

Enter products or services closely related to your busil

Q_  how to rank high in google search Type in your main ta rget keyword you
4 Englih Gefaul) O Uied States want to appear in Google Search
results for with this Google Ad.

Enter a site to filter unrelated keywords Q)

JE— Click “Get results”.

Plans created by you

m

Y Add filter
Columns

Plan Status Forecast period

To get more detailed statistics, run a campaign
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Search Reports Tools and Refresh Help  Notifications
settings

X 4 Google Ads | Keyword plan

Keyword ideas

Q how to rank high in google search @ United States A English ‘ zQ Google ‘\ &, Download keyword ideas

Forecast

Broaden your search: | -+ search engine optimization =+ how to rank high in yahoo

v Keyword plan
Saved ke d 4 . o "
AVEC SYweIes w Exclude adult ideas X Addfilter 53 keyword ideas available m Keyword view ¥ Refifia k . sz
Columns ernne keyworas
Organize
ke)ngOTdS D Keyword (by relevance) Avg. monthly searches Thiea fohth YoY change = Competition Adimpression Top of page bld Top of page bid Account status
% change share (low range) (high range) Expand all
NEgalve Keywords you provided
keywords Brand v
google maps, youtube
D how to rank high in google search 100 - 1K 0% +900% = Low e $3.87 $18.20
Others v

Keyword ideas

[0  how to rank higher on google = $3.81 $16.62

[0  how to rank higher on google maps - $3.89 $13.76

o
D how to rank higher on google in 2022 TO appear near the #1 posltlon - - -
.
[ fioiwits get your wibsita bigher o googla in Goog|e sea rch results for - $227 §17.26
M « 3
D how to rank higher on google my business thls keywo rd note the Top of - $6.96 $35.37
’
[0  how to get higher on google search page bid (high range)” price - $3.23 $14.37
.

D how do | rank higher on google = $3.82 $28.21

|:] how do i rank higher on google maps - - =

[ how to get website higher on google 10 - 100 0% 0%  Medium = $2.46 $10.57

D ge ore getz ad statis
To get more detailed stati A— ‘ 10~ ‘ 1-100f53 > >
< ( [ Give feedback
< 4
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X 4 Google Ads | Keyword plan Search Reports Toolsand  Refresh  Help  Notifications
settings
Keyword ideas Q_ how to rank high in google search @ United States #a English ‘ = Google ‘\ J, Download keyword ideas
Forecast
Broaden your search: |+ search engine optimization =+ how to rank high in yahoo
w Keyword plan

Saved keywords @ Exclude adult ideas X Add filter 53 keyword ideas available For eaCh cam pa ign’ I I i ke to
prganize Three month Ad impression Top of page bid Top of page bid ta rget a Set Of 2 -6 Si m i I a r

ki d iti
eyworads D Keyword (by relevance) Avg. monthly searches change YoY change = Competition shire (low range) (high range) Ad
keywords.

Negative Keywords you provided

keywords
[0  thow to rank high in google search 100 - 1K 0% +900% | Low - ‘ $18.20
So for this campaign, | will

Keyword ideas
T — 1001 o ™ Low - 53‘ ez target Google searches for
[0  how to rank higher on google maps 100 - 1K 0% 0% Medium - $3.89 $13.76 th ese 3 Si m i I ar keywo rd S.
D how to rank higher on google in 2022 10 - 100 0% 0% Low - - -
D how to get your website higher on google « 10 - 100 0% 0% Medium - SZ‘ $17.26 CO py the h ighest “Top of page
D how to rank higher on google my business 10 - 100 0% 0%  Medium - $6.96 $35.37 b'd h M h » e f
i I igh range) Inyourseto
D how to get higher on google search 10 - 100 0% 0% Medium - $3.23 $14.37 . .
keywords. For this set, $18.20 is
D how do | rank higher on google 10 - 100 0% 0% Low - $3.82 $28.21 .
the highest CPC.
[ how doi rank higher on google maps 10 - 100 0% 0% Low - - -
[0  how to get website higher on google 10 - 100 0% 0% Medium - $2.46 $10.57
To get more detaile OWITOWS: ‘ 10~ ‘ 1-100f 53 > >I
4 \ [0 Give feedback
< 4
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X 4 Google Ads | Newcampaign e Search Reports Toolsand  Help Notifications
settings
@ search Bidding
Biddi o0
A bidding Bidding A
Bidding J

What do you want to focus on? (@

©@ Campaign settings . "
Your estimated performance is

Clicks +
shown after you've entered

©@ Keywords and ads
+ Budget

Set a maximum cost per click bid limit
* Keywords v

O Budget
Maximum CPC bid limit @

O Review ‘ $18:20

Click back to this new campaign tab in your browser. Paste the “Top of page bid
(high range)” price we discovered via the Google Keyword Planner in the
“Maximum CPC bid limit” field.

After 1 month, we will review this campaign to identify the average cost per
conversion. Then we will change the bidding strategy for this campaign to
“Conversions” and set the target "Cost Per Action" to a few dollars above our

average cost per conversion over the past month. 5

Click the “Next” button.
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X 4 Google Ads | Newcampaign e

Search Reports Tools and Help  Notifications
settings

Search Network

[@ Search
Ads can appear near Google Search results and other Google sites when people search for terms that are relevant to your
© Bidding keywords 5
Include Google search partners @ ‘\'/ e
(O Campaign settings 5
Display Network
Network Your estimated performance is
R Easy way to get additional conversions at similar or lower costs than Search with unused Search budget. shown after you've entered
ocations
D Include Google Display Network @ « Budget
Languages
* Keywords
Audiences Use Display Expansion: Show your ads in more places and get more ¢

action (CPA) @
Automatically created

Under the Network section,
O Reyworisardads make sure ONLY the

Locations

O sudge “Search Network” is
Select locations to target @ Checkma rked .

O Review _ o
O All countries and territories

O United States and Canada

@ United States

O Enter another location
A Location options
Target @

O Presence or interest: People in, regularly in, or who've shown interest in your targeted locations (recommended)

@ Presence: People in or regularly in your targeted locations )

AdsManaged.co ® AM
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Search Reports Tools and Help  Notifications
settings

X 4 Google Ads | Newcampaign e

[@ Ssearch Search Network

Ads can appear near Google Search results and other Google sites wher|
© Bidding keywords

O campalgn setings reluteGonglesearchparnes © Under the Locations section, T
el Display Retuerk select the locations you want o
s = e . our estimated performance is

Baeaiens Easy way to get additional conversions at similar or lower costs than Se: you r ad to a ppea r I n (e.g. as shown after you've entered

D Include Google Display Network @ « Budget

Languages broad as the entire United
Audiences Q Use Display Expansion: Show your ads in more places and get States’ to as na rrOW as a Single

action (CPA) @

oty et city/postal code).

* Keywords

(O Keywords and ads
Locations

— Under the Target section,
Suect locatons o target @ select the “Presence” only
8 e option to ensure users are
@i s physically in this local market.

O Enter another location

O Review

A Location options

Presence or interest: People in, regularly in, or who've shown interest in your targeted locations (recommended)

@ Presence: People in or regularly in your targeted locations )

AdsManaged.co ® AM
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X 4 Google Ads | Newcampaign e

Reports Tools and Help Notifications
settings
Select the languages your customers speak. @

[@ Search
Q_ start typing or select a language
© Bidding

(O Campaign settings o 2 “'»/ e
Tetwfrk Audience segments Select audience segments to add to your campaign W ::;;v?:nn:l::ui‘:?r:z:l;ce o
utomatically create . e » Budget
Languages ot Leave these remaining 2 oot
Audiences You can allow Google to help you generate headline and| Ca m pa Ign Settl ngs omain, and ads.
’ Google will provide automated tools to customize your 4 . and performance.
i Leammore ' sections as default. '
O Keywords and ads O E:;;ijdgnyaiintenl from my landing page, domain levance for my
O Budget @ Off: Use only assets | provide directly for my ads If a ppl |Ca b | e, add
« »
€5 ovim Languages” your
£ More settings customers speak and if you
Ad rotation Optimize: Prefer be Only Want adS running
Start and end dates Start date: April 28, during your bUSiness hOU rs
‘Adschedwe iy (i.e. 9-5, when you can
Campaign URL options No options set answer the phone)’ adJUSt
the “Ad Schedule”. s
Click the “Next” button.
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X 4 Google Ads | Newcampaign

@

(@)

(@)
(@)

Search
Bidding
Campaign settings

Keywords and ads

- -

Ads

O Budget

Review

Keywords and ads

Ad groups help you organize your ads around a common theme. For the best results, focus your ads and keywords on one prod
Ad group 1 Z

Keywords

Get keyword suggestions (optional)
Google Ads can find keywords for you by scanning a web page or seeing what's working for similar products or services

GD  https://adsmanaged.co/google-ads/

‘ &7 Enter products or services to advertise ‘

Update keyword suggestions

Enter keywords
Keywords are words or phrases that are used to match your ads with the terms people are searching for

Next, under the Ad Group, we will add
the keywords we want our campaign to
target (i.e. appear in Google searches

Google will curate suggested keywords
based on the Google Ad landing page
URL you input. We typically delete
these all and add our own high-intent
keywords.

For example:

“XYZservice XYZcity” (e.g. “roof

marketing agency

marketing company

ads google

google advertising
advertising agency

youtube ads

ad agency

google adwords management company
agency marketing

online marketing agency

ads app

advertising company
advertising marketing agency
ads marketing

repair Miami”)

“XYZservice near me” (e.g.
“water damage repair near me”)
“best XYZservice ZipCode” (e.g.
“best carpet cleaning service

Match types help control which searches can trigger your ads

keyword = Broad match "keyword® = Phrase match [keyword] = Exact match Learn more
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Keyword Match Types

Setting keyword match types help control which Google searches will trigger your ads to appear!

e keyword = Broad match
e '"keyword" = Phrase match
e [keyword] = Exact match

AdsManaged.co ® AM



Keyword Match Types

For the keyword lawn mowing service, we can match the following queries (Q)

per match type
Broad match Phrase match
Ads may show on searches Ads may show on
that relate to your keyword. searches that include the
meaning of your keyword.

[ lawn aeration prices Q. ] | lawn mowing service near me lawn mowing service Q
 hire company to mow lawn grass cutting service @
-

'k landscaping service to cut grass

Notation for inputting keywords: Notation for inputting keywords:
keyword “keyword”
0
Comprehensive matching Moderate matching Tight matching

Source: https://support.google.com/google-ads/answer/7478529?hl=en&sjid=9026352888933995915-NA#null



https://support.google.com/google-ads/answer/7478529?hl=en&sjid=9026352888933995915-NA#null

X 4 Google Ads

New campaign e

Q )

Search Reports

] O <

Tools and Help  Notifications

[@ Search
A Bidding
© Campaign settings
© Keywords and ads

Keywords

Ads
O Budget

O Review

Keywords

settings

Get keyword suggestions (optional)
Google Ads can find keywords for you by scanning a web page or seeing what's worl

‘ GD https://adsmanaged.co/google-ads/

‘ ﬁ Enter products or services to advertise

Update keyword suggestions

Enter keywords
Keywords are words or phrases that are used to match your ads with the terms peog

"how to rank high in google search®
[how to rank high in google search]

Match types help cont: n trigger your ads

match [keyword] = Exact match Learn more

Broad Match keywords will waste your ad budget
quickly. Only use “Phrase Match” and [Exact Match].

As you can see, we've added our first keyword as a
“Phrase Match” and [Exact Match] type. | will repeat
this [bracket] and “quotes” process for the remaining

keywords | add to this campaign.

For each separate campaign you create, target a set
of 2-6 similar, HIGH-INTENT keywords you want to
appear at the top of Google search results for.

keyword = Broad matc

Q. Add more keywords: Show your ads more often to people searching for what your business offers &

View  Apply all

AdsManaged.co ® AM



Ads

e We focus on one set of similar keywords per Ad Group. Then we create an Ad that includes
our target keywords, value proposition, and call to action!

QA @ & O

X 4 Google Ads | Newcampaign e Saareh W Raporta i Took and i Hai B Motifications

settings

Search

[=Y)
Ads A
A Bidding (O Add headlines View ideas A
Ad strength (0] O Include popular keywords View ideas ‘\/ ~—e
i Start by adding at least 5 headlines
©@ Campaign settings Y 9 @ Incomplete () Make headlines unique View ideas
O Make descriptions unique View ideas
© Keywords and ads Your estimated performance is
. shown after you've entered
Preview < > 0o g o Y
Keywords e Biidiiat
Final URL ® A * RA0E
Ads
« Keywords

— Final URL \ 4 &

O Budget https://adsmanaged.co/google-ads/
This will be used to suggest headlines and descriptions Sponsored
O Review
A
Display path @ This preview shows potential ads assembled using your assets. Not all combinations are shown
Assets can be shown in any order, so make sure that they make sense individually or in
adsmanaged.co combination, and don't violate our policies or local law. Some shortening may also occur in some
] ‘ ‘ formats. You can make sure certain text appears in your ad. Learn more

0/15 0/15



a @m & o <o

X 4 Google Ads New campaign Search Reports Toolsand  Help Notifications
settings
A
[@ Search Ads
(O Add headlines View ideas
A Bidding =
Ad strength @ (O Include popular keywords View ideas
Start by adding at least 5 headlines —
7 Incomplete (O Make headlines unique View ideas . ‘/ /
© Campaign settings @ Make descriptions unique View ideas
© Keywords and ads e < N ] g o Your estimated ?erformance is
— shown after you've entered
Keywords Final URL ® A
« Budget
— Final URL
Ads ; « Keywords v
https://adsmanaged.co/google-ads/
O Budget This will be used to suggest headlines and Sponsored
Review
Display path @ o~
adsmanaged.co
0/15 0/15 . .
First, set your Final URL
.
SR A (e.g. the ad landing page where
.
A For optimal ad performance, include these keywords you WI I I Ca ptu re the Iead ) .
in your headlines
how to rank high in google search
how to rank high in google search
More ideas »
>
2 Best Google Ads Agency

AdsManaged.co ® AM



Ad Headlines

e Add 15 variations of headlines for your Google search ad.

X 4 Google Ads | Newcampaign e

@
A
@)
@)

(@)

Search i
Add more headlines to increase your chances

< > for better performance
Bidding
Campaign settings
Py 9 Headlines 4/15 & 7N
Keywords and ads For optimal ad performance, include these keywords
A
in your headlines
Keywords
@ how to rank high in google search
Ads
@ how to rank high in google search
Budget More ideas »
Review Best Google Ads Agency ’
Required C

How to Rank High in Google

Required

Rank High in Google Search

Required

.

{KeyWord:Google Ads Agency}

a @ & o <o

Search Reports Tools and Help  Notifications
settings

O Add headlines View ideas
Ad strength @ & Include popular keywords View ideas
Average (O Make headlines unique View ideas

& Make descriptions unique View ideas

Preview < > 1] Q o

{KeyWord:Main Keyword}

Include the syntax phrase above (updated with
your main keyword) for one headline field. This
will automatically update your ads with the
exact keyword the user searches in Google.

Your estimated performance is
shown after you've entered

« Budget

+ Keywords



Ad Descriptions

e Add 4 variations of descriptions for your Google search ad.

X 4 Google Ads | New campaign &

Qa @ & 6 o

[@) Search Add more headlines to
< > increase your chances for
better performance
A Bidding
© Campaign settings
Descriptions ® yiew A
© Keywords and ads 3/4 Ideas
Voted the Best Google Ads
Keywords Agency, we are the #1 Google ¥ @
Ads Marketing Company
Ads Required 76 /90
d We are the #1 Google Ads
O Budget Marketing Company
Required 42 /90
O Review We'll scale your business by
targeting high-intention
keyword searches

70/90

Search Reports Tools and Help  Notifications
cattinne

Headlines can include service/product name, main keywords, and
n o«

call to actions (e.g. "Book Free Inspection", “Call For Free
Estimate", “Emergency Repairs 24/7”,“XYZ Problem, Call Now”).

Descriptions can include your service/product details, main
keywords, and key value propositions (e.g. "Top-Rated Local XYZ
Serving XYZ City. Includes Lifetime Warranty. Call XYZ Business

Name Today.").

Google automatically tests every combination of your headlines
and descriptions in your Google Ad to find the highest ROI.




Q m & @ <&

X 4 Google Ads @ New campaign e

Search Reports Tools and Help  Notifications
settings

Q Add headlines View ideas

Ad I
[@ Search ¢ 5 Tryincluding more keywords n onath & include popular keywords View ideas
your descriptions S & Make headlines unique View ideas
A Bidding & Make descriptions unique View ideas jee 000
AUU=F0rTmoreor N \'
©@ Campaign settings maximize performance o \/
Sitelinks S d
© Keywords and ads & G Your estimated performance is
shown after you've entered
Keywords
Y Callouts @ « Budget
Fr Add more business A Thi
information f:e" * Keywords v
O Budget S s Once all these bubblesare
allouts
checked and your Ad Strength is
O Review « » . .
\ More asset types (0/7) q Good” or higher, click the
Improve your ad performance and make your “ »
ad more interactive by adding more details NeXt bUtton'
about your business and website
\/ Ad URL options j
Done Cancel

AdsManaged.co ® AM



Q @ & 6 o

X 4 Google Ads New campaign e

Search Reports Tools and Help  Notifications
settings
[@) Search Budget ——.—%
A Biddi Select the average you want to spend each day. . o
idding Campaign optimization score @
Yi ill be sh f
@ Campaign settings Set your average daily budget for this campaign 53&:22;;’0&2;?::2:1::2‘22::13,1 y;’:::lzcrz;Z:Lpdf;tseso:l)nyzut:zr
number of days in a month. Some days campaign needed to run ads.
© Keywords and acs
up to twice as much. Learn more ~
© Budget
Weekly estimates
Budget Next Estimates are based on your
keywords and daily budget ®

O Review

Set your daily ad budget ($50-$100 minimum per day is our rule of thumb).

Keep your target keyword “Max CPC” in mind when setting this (our target

keyword costs $18.20 per click on the high end, so if we want 10+ clicks
per day, our budget must be at least $182.00). Our latest client is getting a
60%+ conversion rate, so that would be (10 clicks x 60%) 6 leads per day.
Click the “Next” button. 2
. ;

AdsManaged.co ® AM



Q @ & @ o

X 4 Google Ads | Newcampaign &

Search Reports Tools and Help  Notifications
settings
[@ Search . . . 9 O : 6%
Your campaign is ready to publish Publish campaign
A Bidding Campaign optimization score @
@ Campaign settings Recommendations P
Apply these recommendations to optimize campaign performance & e )
© Keywords and ads Weekly estimates
Add more keywords: Show your ads more often to people searching for what your 2 Estimates are based on your
. +4.1% View  Applyall
© Budget business offers @ keywords and daily budget @
O Review i Ad group 1 A
Overview
Weekly clicks Weekly_cost
752 $1,274.00
Campaign name LEAD-Search-AdsManaged-Contractors-USA _:_\_/g_,_CE_Q
1.69
Campaign type Search
Review your campaign for any errors.
Objective Leads
. « . 0 »
Goal Contacts, Click the “Publish campaign” button.
>
3 Biddina b

AdsManaged.co ® AM
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= 4 Google Ads | All campaigns

Search Tools and Refresh Help
settings

®

Save

i Workspace filter Campaign status: All Ad grpup status: Enabled ~ Add filter

Workspace (2
m All campaigns

= Overview @ Overview > Show last 30 days
D Ry dat
AL

D I » Insights & reports + ekl Download FeEack
e s “ Clicks ¥ Conversions v Cost / conv. Cost

Ad groups
a Y 10.6K 346.00 $9.84 $3.4K
Q > Videos 2.5K 120.00
m Tl IE < » Keywords

Audiences 1.25K 60.00
Q| 3 IN i
= raining b » Settings 0 0.00
@ Change history
@ < | You will be redirected to your Google Ads overview page where you can see all your

<+ Show more . . . . . . .

= campaigns overall performance, including Clicks, Conversions, Cost per Conversion, and
= Total Cost (with a visual graph representation).
Feedback Change view ﬁ;;l:‘igl?:g:p

AdsManaged.co ® AM



Google Ads Reporting

Qa & ¢ o o

Search Tools and Refresh Help Notifications

4 Google Ads | All campaigns

settings
bl Workspace filter Campaign status: All Ad group status: Enabled = Add filter ®
All campaigns Save
9x Return YouTube Ad Overview "] Show last 30 days
ym;[tn YOUTiLJbP - Recommendation = a @ Ad status: Enabled, Paused Add filter Q E um E] 'i‘ el E v
>reated DIz aud . g
SIEEDD 28 Search Segment Columns Reports Download Expand More
» Insights & reports
Return YouTube Ad 1type Clicks Impr. CTR Avg. CPC Cost J Conver Cost/conv.
ECEC Campaigns @
: urrent workspace @ 16,974 751,777 2.26% $0.83 $14,064.95 632.00 $22.25
Amazon Fba Course
Ad groups
Amazon FBA Training AU PAdS S lassets
) D (1] 442 7,452 5.93% $2.03 $897.52 66.00 $13.60
, S, o Ads . .
n FBA Training CA Navigate to your Campaigns
Assets page via the left sidebar to
nazon FBA Training IE - . i
dens 0O e see your pUbl IShed 260 1,732 15.01% $2.70 $702.51 39.00 $18.01
n FBA Training IN - » Keywords Campalgns.
Audiences
zon FBA Training NZ D o 196 6,058 3.24% $0.51 $99.52 20.00 $4.98




Google Ads Reporting

Qa § ¢ O

Search Tools and Refresh Help Notifications

= 4 Google Ads | All campaigns

settings
WorKs Workspace filter Campaign status: All Ad group status: Enabled = Add filter ®
All campaigns Save
9x Return YouTube Ad Overview ] e e e o
9x Return YouTube Ad Recommendation: e — J (] .
created biz aud a $ Ad status: Enabled, Paused Add filter Q = a m = A ¢ v
et Search Segment Columns Reports Download Expand More
» Insights & reports
Return YouTube Ad |:| o Ad Clicks Impr. CTR Avg. CPC Cost J Conver Cost/conv.
+ demo
i Campaigns @
: . Total: Ads in your current workspace @ 16,974 751,777 2.26% $0.83 $14,064.95 632.00 $22.25
Amazon Fba Course
: F Ad groups
n FBA Training AU PAdS S lassets
D (1] 442 7,452 5.93% $2.03 $897.52 66.00 $13.60
n FBA Training CA Ads . .
- Review the reporting and
ssets
Amazon FBA Training IE - metrics for each Google Ads I I D g |  sms | soe| s
WSM » Videos O e campa |gn : it ) ) ' )
n FBA Training IN - » Keywords
Audiences
zon FBA Training NZ D ® 196 6,058 3.24% $0.51 $99.52 20.00 $4.98




Google Ads Reporting

Qa § ¢ O

Search Tools and Refresh Help Notifications

= 4 Google Ads | All campaigns

settings
Workspace filter Campaign status: All Ad group status: Enabled = Add filter @
All campaigns Siie
9x Return YouTube Ad Overview "] Show last 30 days
eturn YouTube Ad Recommendation: e —_ 3 ra e
d biz aud a $ Ad status: Enabled, Paused Add filter Q - e (1] = tck * v
- Search Segment Columns Reports Download Expand More
» Insights & reports
¢ Return YouTube Ad 0O e Ad 1type Clicks Impr. CTR Avg. CPC Cost Conver Cost/conv.
k .
! Campaigns ]
, e Total: Ads in your current workspace @ 16,974 751,777 2.26% $0.83 $14,064.95 632.00 $22.25
Amazon Fba
; 22 Ad groups
v Ads &
o 442 7,452 5.93% $2.03 $897.52 66.00 $13.60
1 FBA Training CA Ads
Assets Pause Google Ads not
on FBA Training IE - . i
(s » Videos 0O e converti ng. 260 1,732 15.01% $2.70 $702.51 39.00 $18.01
zon FBA Training IN - » Keywords
Audiences
azon FBA Training NZ D ® 196 6,058 3.24% $0.51 $99.52 20.00 $4.98




Qa & ¢ O

= ‘ Google Ads Search Tools and Refresh Help
settings
@ A\I rkspace (2 filte O Paused Type: Search Budget: $20.00/day v More details Campaign 191 0f 333 £ »
campaigns
3  9xReturn Yo Overview Search keywords Show last 30 days
a Irn i Jecommendaions e w Keyword status: Enabled, Paused Add filter O\ = m m & a : v
ud Search  Segment  Columns  Reports Download  Expand  More
» Insights & reports
m 9x Rett i D [ ] Keyword Match type Ad group Status J Conver cc‘i)sr:v{ Final URL Clicks Impr. CTR Avg. CPC Cost Conv./v:Ln;e‘ £
kw + de Ad groups
Total: Keywords in your curren... @ 21.00 $14.84 157 1919 8.18% $1.99 $311.70 0.02
Amazon Fba Course » Ads & assets
facebook
a T S Repmords O e LEJZZr:'I(: Exact match 7.00 $8.30 |- 42 184 22.83% $1.38 $58.10 0.00
R LU ) certification]
a T . Search keyvors I. k . 4.00 $2239 - M 219 18.72% $2.18 $89.55 0.00
Amazon FBA Training CA
— nce you click on a campaign name,
H 3.00 $1812  — 28 469 5.97% $1.94 $54.37 0.02
@ smrrmange- SN Y1 navigate to the Search Keywords : : )
. . .
SRR ... al page in the left sidebar for this w0 o - o s we sy oo
.
Change history O cam pa Ign- 2.00 $5.95  — 5 347 1.44% $2.38 $11.89 017
Q] n FBA Training NZ
Suggested
S lccations O . 200 $512 | — 3 82 3.66% $3.41 $10.23 0.20
& Gl Here you can review your targeted
Showwora O . 1.00 $6.44  — 2 33 6.06% $3.22 $6.44 0.00
o e keywords metrics, pause
H 0.00 $0.00 | — 0 1 0.00% - $0.00 0.00
S —— Y1 non-converting keywords, and find
o| new keywords to target based on 0w %00 - 0 1o - so oo
m fication Course
o actual search results. 0o s - 0 s oo T ™
Feedback Change view Setthe Coogle

= Ads mobile app
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Bidding Strategy — Change to Conversion

Remember, after 1 month we will review this campaign to identify the average cost per
conversion. Then we will change the bidding strategy for this campaign to “Conversions” and set
the target "Cost Per Action" (CPA) to a few dollars above our average cost per conversion over the
past month. Google will then optimize your ads for higher conversions at your target CPA.

4 Google Ads = All campaigns Q R ¢ 0 L

Search Tools and Refresh Help  Notifications
settings

All rg;;g(nsm Workspace filter Campaign status: All Ad group status: Enabled = Add filter @

Save
9x Return YouTube Ad Overview m Show last 30 days
9x Return YouTube Ad - Recommendation: e — 3 ra
e Zmd e $ Ad status: Enabled, Paused Add filter Q - b (1] = st v

Search Segment Columns Reports Download Expand More
* Insights & reports
uTube Ad Clicks Impr. CTR Avg. CPC Cost  , Conver Cost/conv.
kw
EnEr Rl Find the average cost per
A Fba C Total: g p 16,974 751,777 2.26% $0.83 $14,064. 632.00 $22.25
Amazon Fba Course H H
Ad groups conversion for your campaign
oA Training AU SR (this example is $13.60).
< (| 442 7,452 5.93% $2.03 $897.52 $13.60
M | e |




All campaigns > O\ Q\ C' @ .Cl.!

4 Google Ads

high school college credit Search  Tools and Refresh Help  Notifications
settings
O Paused Type: Search Budget: $5.00/day v More details Campaign 121 0f 333 £ >
Overview

9x Return YouTube Ad

Bidding What do you want to focus on? @ Once you CIiCk ona Campaign

Conversions ~ name, navigate to the Settings
Recommended for your campaign page in the left sidebar for this
campaign. Scroll down to the
gt oA O “Bidding” section on the Settings

' page. Change the bidding strategy

> Recommendations
9x Return YouTube Ad

created biz aud
» Insights & reports
9x Return YouTube Ad

kw + demo Ad groups

Set a target cost per action (optional)
Amazon Fba Course » Ads & assets

Amazon FBA Training AU » Keywords
WSM

$14

from “Clicks” to “Conversions”.

Audiences

Amazon FBA Training CA

WSM T
Settings

Amazon FBA Training IE - @ This campaign will use the Maxi Set the ta rget COSt per aCtlon

Change history

WSM conversions bid strategy to help (C PA) to a feW dol I ars a bove your
Suggested most conversions for your budgg .
’\'grﬁ:““ FBA Training IN - . CPA average cost per conversion over
WSN » Locations .
the past month. Click “Save”.
Amazon FBA Training NZ -+ Show more Or, select a bid strategy directly (no

- WSN

[\ Amazon FBA Training
Cancel Save
Feedback Change view Gette Goddle

Ads mobile app

4
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Google Ads

e Navigate to your Campaigns page to add new Google Ads campaigns via the blue “+” button.

4 Google Ads

All campaigns

Workspace (2 filte Workspace filter Campaign status: All
All campaigns i

Campaigns

Overview @

Ad group status: Enabled

Q

Search

a c

Tools and Refresh
settings

©]

Help

LA

Notifications

®

Save

Show last 30 days

9x Return Y d Recommendation: e = L2 e :
> aild d filter Q = = () = e i v
= Search Segment Columns Reports Download Expand More
» Insights & reports
X et ! & Bld dtrategy Status Campaign Avg. CPV Impr.  Interactions Interaction Avg. cost Cost J Conver Cost/conv.
kw + demo 2 type type rate
Campaigns el
Ax Eba ( cl;cks, -
Amazon e $0.094 00848 |1 s 6.05% 8031 $17,042.42 650.00 $26.22
views
\mazon FBA Training Maximize
> A g Paused 4 .
s &assels O o [ conversions g Search - 16,050 s14 3.83% $185  $1138.23 76.00 $14.98
0 (Target CPA) clicks
,
Amazon FBA Training Videos : Maximize . < s 260 . : s : Ko
i O o M co Sorarsions Paused Search - 1,732 clicks 15.01% $2.70 $702.51 39.00 $18.01
» Keywords
Maximize - o _ . 196 e o o ;
20 FEAT AN IE S 4 O o M mc LA Paused Search 6,058 ke 3.24% $0.51 $99.52 20.00 $4.98
Audiences
Maximize o e _ s 137 . . "
O o M@ me Soraralaag Paused Search 2,984 clicks 4.59% $1.05 $144.47 19.00 $7.60
Amazon FBA Training IN » Content
O o M me Meximize Paused Search - 11476 1o 1.35¢ $1.69 §262.17 18.00 $14.57
conversions ’ clicks 2
» Settings
; NZ 3 ; 133 y ;
Amazon FBA Training NZ 5C (enh Al s = ’ 5 5 5 o~
e O o M su CPC (enhanced) Paused Search 3,607 clicks 3.69% $0.26 $34.52 17.00 $2.03
c Change history
3
O Mmn CPC (enhanced) Paused Search - 3363 e 3.87% $0.27 $34.88 16.00 §218
}-Am n FBA Training Suggested
o Focations O o Mmse CPC (enhanced) Paused Search - 4326 P 231% $0.48 $47.60 15.00 $317
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Search Engine Optimization (SEO)

Using these Search Engine Optimization strategies, we recently increased traffic for a client from
100 visitors per month to over 130,000:

1.  Writing keyword targeted content on your website.

2. Obtaining backlinks to your website (e.g. a hyperlink to your website referred by another
higher authority website, such as Forbes.com).

3. Optimizing your website’s technical SEO, mobile friendliness, and website speed (e.g. install
a caching plugin).

AdsManaged.co ® AM



Search Engine Optimization (SEO)

Search engine optimization alone can get your website ranking #1 for relevant Google search
results (e.g. your main target keywords).

SEO results in higher “organic traffic”, i.e. website traffic coming from users who found your
website ranking high in search results for your target keywords.

SEO is a long term marketing strategy for increasing your website’s organic traffic, while Google
Ads are an instant ROl by paying to appear at the top of search results.

AdsManaged.co ® AM



GO, ‘ gle how to rank #1 in Google Search X !J ®

S E o Videos Images News Books Shopping Maps Flights Finance

About 27,700,000 results (0.43 seconds)

‘ Sponsored

© marketing.wordstream.com
https://marketing.wordstream.com » top_page_guide » top_impression

For example, the website

Wordstream.com is ; ;

. Google Ad 10 Tangible Ways To Rank High - How To Rank On Top In 2023?
paying Google AdS to We'd Love To Talk To You About How WordStream by LocaliQ Can Help You Grow Your Imp
ran k ﬁ rst fOI" the Share. A Useful Guide Based On Google's Algorithm To Put You On The Path To A Higher...

B Get started - Free Marketing Assessmen

keyword search “how to
rank #1 in Google Search”

and Wordstream.com
also ranks #1 for that Organic #1 10+ Free Ways to Get on the First Page of Google

Aug 19, 2020 — Create a keyword strategy to target terms your target customers are searching.
Incorporate the keywords into your website content as well as ...

« WordStream
b https://www.wordstream.com > Blog

keyword in organic
search results (which is

. - Backlink
the result of extensive s

)]
(“' https://backlinko.com » Blog

SEO work)! Organic #2 How to Rank Higher On Google In 2022
Nov 8, 2021
Step #1: Improve Your On-Site SEO Step #2: Add LSI Keywords To Your Page
Step #3: Monitor Your Technical SEO Step #4: Match Your Content to Search Intent

Sten #5° Reduce Your Bounce Rate

Q



Keyword Research

e Before you start creating keyword targeted content on your website, you will need to find
your target keywords via keyword research.

e Create alist of phrases your potential customers would search for in Google. For example,
“XYZservice in XYZcity”, “buy XYZproduct”, “XYZservice LocalZipCode”.

e Your goal is to find keywords with a HIGH search volume and LOW keyword difficulty (KD).
We use the free keyword research tool offered by Ahrefs.com at:

ahrefs.com/keyword-generator

AdsManaged.co ® AM


https://ahrefs.com/keyword-generator

Keyword Research

For example, we want to rank highin
Google search for the keyword
“Contractor Marketing”.

As you can see in the Ahrefs keyword
generator tool, “Contractor Marketing”
gets 700 Google searches per month
(Volume) and has a Keyword
Difficulty (KD) of 9.

PRO TIP: Any keyword over 100
search volume and under 30 KD is a
perfect keyword to create content
for and rank for in Google search!

Keyword ideas for “Contractor Marketing”

The first 100 keywords out of 269

Phrase match / Questions
Keyword

contractor marketing
contractor marketing services
contractor marketing agency
roofing contractor marketing
general contractor marketing
hvac contractor marketing
electrical contractor marketing
electrical contractor marketing ideas
all contractor marketing

contractor marketing ideas

KD

29

33

23

Volume &

700

300

250

200

100

90

60

50

40

40

Updated

1 day

8 days
15 April
4 April
31 March
3 days

4 days
12 April
17 April

19 April




(] AM https://adsmanaged.co/contractor-marketing

AM
Example

In order to rank for a specific keyword
phrase in Google search results, you need to
create content based around that main
keyword and similar supporting keywords.
We created a blog post titled “Best
Contractor Marketing Services + Top 8
Contractors Marketing Strategies”.

Keyword Density: You want your main
keyword to equal 1% of the total words in
the article (e.g. 10 uses per 1,000 words).
A great way to reach 1% is using similar
keywords that include your main keyword
(e.g. “Contractors Marketing Strategies”).

Home Facebook Ads Google Ads SEO Testimonials

AD AGENCY | FACEBOOK ADS | GOOGLE ADS | MARKETING | SEARCH ENGINE OPTIMIZATION

Best Contractor Marketing Services
+ Top 8 Contractors Marketing Strategies

By AdsManagedCo

Searching for the “Best Contractor Marketing Services”? Looking for contractor
marketing strategies to scale your contracting business? You name a type of contractor and
we've helped free up their time while growing their business with online ads... from HVAC
contractor marketing, to plumbing contractor marketing, to electrical contractor marketing,
to roofing contractor marketing, and many more! Schedule a free marketing strategy call

with us at: AdsManaged.co/book-call

Best Contractor Marketing Services Agency

Since 2010, our digital marketing agency has helped over 500 business owners grow
their businesses with online ads. We have a 97% client retention rate and our clients see
an average 800% return on investment. Whether you discovered us via our Google Ads,
our Facebook Ads, or our website organically ranking #1 in Google search results for the
keyword phrase “Contractor Marketing Services”... our team will carry out these same

successful marketing strategies for your company!



(] AM https://adsmanaged.co/contractor-marketing

A\“l Home Facebook Ads Google Ads SEO Testimonials

Example

AD AGENCY | FACEBOOK ADS | GOOGLE ADS | MARKETING | SEARCH ENGINE OPTIMIZATION

ontractor Marketing Services
+ Top 8 Contractors Marketing Strategies

Include your main keyword in the:

® U RL By AdsManagedCo
e Pagetitle A . ; :
Sear - ontractor Marketing Services“? Looking for contractor
o First paragra ph of text marketing strategies to scale your contracting business? You name a type of contractor and
° H2 heading we've helped free up their time while growing their business with online ads... from HVAC

contractor marketing, to plumbing contractor marketing, to electrical contractor marketing,
to roofing contractor marketing, and many more! Schedule a free marketing strategy call

with us at: AdsManaged.co/book-call

e Page MetaTitle and Meta

Description (edit via your
website content ma nage r) Since 2010, our digital marketing agency has helped over 500 business owners grow

their businesses with online ads. We have a 97% client retention rate and our clients see

ontractor Marketing Services Agency

an average 800% return on investment. Whether you discovered us via our Google Ads,
Description 1 our Facebook Ads, or our website organically ranking #1 in Google search results for the
keyword phrase “Contractor Marketing Services”... our team will carry out these same

Discover the best contractor marketing successful marketing strategies for your company!




Example

Include at least one image on Attachment details
this targeted content page.

Uploaded by: AdsManagedCo
Uploaded to: Best N facturing Marketing Agency + Top 8
Manufacturing Marketing Strategies of 2023

File name: Best-Manufacturing-Marketing-Agency-1-
Manufacturing-Agency.png

We create custom images,

videos, and ads for free using est .
Canva.com Manufacturing e

Learn how to describe the purpose of the image

Ma rketi ng Leave empty if the u.rage s purely decorative.
. . Title ‘ Best-Manufacturing-Marketing-Agency ‘
Include your main keyword in Agency

the image:

Caption ‘ ‘

! ‘l Description ‘ ‘
A - z!

[ ] Title File URL ‘ https://adsmanaged.co/wp-content/uplc \

Edit Image | Copy URL to clipboard

e Alternative Text

Required fields are marked *

() Exclude this attachment from sitemap

Invalid API key

Imagify
Check your Settings

View attachment page | Edit more details | Download file |




Example

Next is content length.

e First, search Google for your main target
keyword. For example: “how to rank #1 in
Google Search’.

e Click the #1 ranking organic traffic website
for that search (not the “Sponsored” Google
Ad, if any).

e |Install the free Google Chrome extension
“SEQO Minion”. While on this #1 ranking page,
click the SEO Minion Google Chrome
extension and select “Analyze On-Page
SEQO’” and note the total words on this page.

e Your article needs to be that many words at
minimum to compete for the #1 spot.

& WordStream = o

8y LOCALIQ

10+ Free Ways ¥

\

Get on the First.

Page of Google |

Home — Blog — 10+ Free Ways to Get on the First Page
of Google

For those in the business of trying to
drive organic traffic, Google is the all-
powerful. It crawls the web,
determining which pages are the most
ustful and relevant for its users for
virtually any topic. We don’t just trust
Google’s results, we rely on them.

1.3k
1.3

SEQO Minion @ & X

< Analyze On-Page SEO

URL

https://www.wordgtream.com/blog/ws/2020/08/19/get-
on-first-page-
3,951 words,

Title

10+ Free Ways to Get on the First Page of Google (48/60
chars)

Description

The first page of Google is where everybody wants to be!
Find out ten simple ways you can get there with tips for
keywords, mobile optimization and more... (155/150
chars) A\

Canonical

https://www.wordstream.com/blog/ws/2020/08/19/get-
on-first-page-google

Meta Robots

index, follow, max-image-preview:large, max-snippet:-1,
max-video-preview:-1

Headings (65) @ SortBy Type ) No Sorting
No Type Heading Text

1 H1 10+ Free Ways to Get on the
First Page of Google

2 H2 Why the first page of Google is
important

3 H2 How does first-page ranking
benefit your business?

4 H2 How many different ways can
you get on the first page of
Google for free?


https://chrome.google.com/webstore/detail/seo-minion/giihipjfimkajhlcilipnjeohabimjhi?hl=en

(] AM https://adsmanaged.co/contractor-marketing

A\)l Home Facebook Ads Google Ads SEO Testimonials

Example

AD AGENCY | FACEBOOK ADS | GOOGLE ADS | MARKETING | SEARCH ENGINE OPTIMIZATION

Best Contractor Marketing Services
+ Top 8 Contractors Marketing Strategies

e External Link: Include at least 1 link to a By AdsManagedCo
high domain authority website (i.e. popular,

Next is external and internal linking:

Searching for the “Best Contractor Marketing Services”? Looking for contractor

wel I'known, high-trafﬁc WebSite)- For marketing strategies to scale your contracting business? You name a type of contractor and
example a link to our testimonials hosted on we've helped free up their time while growing their business with online ads... from HVAC
’ . . contractor marketing, to plumbing contractor marketing, to electrical contractor marketing,
a pODUIar review website (eg Yel p) to roofing contractor marketing, and many more! Schedule a free marketing strategy call
e PROTIP: Find any website’s total visitors at with us gy AdsManaged.co/book-call

similarweb.com
e InternalLink: Include atleast 1 link to
another relevant page on your own website:

Best Contractor Marketing Services Agency

Since 2010, our digital marketing agency has helped over 500 business owners grow
their businesses with online ads. We have a 97% client retention rate and our clients see
an average 800% return on investment. Whether you discovered us via our Google Ads,
our Facebook Ads, or our website organically ranking #1 in Google search results for the
keyword phrase “Contractor Marketing Services”... our team will carry out these same

successful marketing strategies for your company!


https://www.similarweb.com

Backlinks

To improve the domain authority of your website and rank higher in Google search results much
faster, you'll need to acquire backlinks from relevant high domain authority websites.

How to get backlinks:

1. Publish content so good other websites will want to share it! Content that attract backlinks
include: statistic compilations for XYZ niche, ultimate guides/tutorials, or best XYZ list
(including links to the brands you want to share your post)

2.  Buy backlinks from an online provider. Here’s our most updated backlink vendor list:
adsmanaged.co/best-place-to-buy-backlinks

AdsManaged.co ® AM


https://adsmanaged.co/best-place-to-buy-backlinks

AM

AdsManaged.co



Facebook Ads

e When someone navigates to your website, but doesn’t take any action (e.g. submit your
contact form, make a purchase, etc.), this potential lead isn’'t lost forever. We can retarget
these warm audiences (i.e. clicks to your website) via Facebook Ads and Instagram Ads!

e People are busy, so multiple ad touchpoints where they consume content are crucial (i.e.
social media).

e Onaverage, a consumer needs to see and/or engage with your brand 7-8 times before they
take action!

AdsManaged.co ® AM



Facebook Ads

Our most recent Facebook Ads / Instagram Ads client is averaging a 5.4x return on ad spend and
increased their revenue from $20,000 to $130,000 per month! Here’s our strategy...

AM Best Facebook Ads Agency - #° X +

O [S https://adsmanaged.co/facebook-ads/ B %

\‘l Home Facebook Ads Google Ads SEO Testimonials Get Started

Facebook Ads

Facebook currently has 3 billion monthly active users and Instagram has
2 billion monthly active users! Targeting your audience via the Meta Ads

Manager is crucial for growing your business!

AM


https://adsmanaged.co/facebook-ads/
https://adsmanaged.co/facebook-ads/

Facebook Business Manager

Create a Facebook Business Manager to run ads for your Facebook Page and Instagram Account:

business.facebook.com

AdsManaged.co ® AM


https://business.facebook.com

Facebook Business Manager

e Facebook Business Manager also enables you to create a Meta Pixel to track visitors that
you can “retarget” via Custom Audiences with Facebook ad campaigns.

AdsManaged.co ® AM



Meta Pixel

00 Meta
Events Manager

AM AdsManaged.Co

e Connect Data Sources

Overview
=

J\ Data sources

(¥%) Custom Conversions

<% Partner Integrations

Create your Meta Pixel via the Events Manager page in your Facebook Business Manager:

All tools

- o 2

Ads Manager Events

Manager

- a

Commerce Experiments

Manager

Manage business

T Account Quality

Apps

«*

Billing

8

@ Brand Safety and Suitability
£ Business settings

©

Collaboration Cen

Events Manager

Audiences

&

Business
settings

s @ History Settings

Navigate to your

Events Manager page

via the top left
Business Manager
menu. Follow the

prompts to create your

Meta Pixel.

ng more people who are likely to interact with your business.

B AdsManaged.Co (292700308579.. w

email address or phone number to a Facebook account ID. All customer information is automatically hashed when you

e e B . L sl |

Aprs Apr7 Apr9 Apr 11

Apr13

Apr 15

Apr17

Apr 19

Apr 21

Apr23 Apr25

Q Search by event

& 4 Websites
adsmanaged.co
+3 more

A~ 1 Active Integration

Manage Integrations

Apr27

0/50 All events v



(d

PG ©

\
@)

3

Meta Pixel

After creating your Meta Pixel, click the “Add Events” button and select “From a New Website”:

Data sources

Q Search by name or ID

AdsManaged.Co PIXEL

& AdsManaged.Co PIXEL &

Overview

o

-9

KO g~
L3

New

Test events Diagnostics 1 History Settings
" Di: a bigger audi
» 99

i’ Turn on A ic Advanced Matching to i

your audience size by including more people who are likely to interact with your business.

Bz AdsManaged.Co (292700308579..

Automatic advanced matching works by matching customer information like an email address or phone number to a Facebook account ID. All customer information is automatically hashed when you

e Using the Conversions API

Now you can send web events directly

from your server to your pixel usigg the

Conversions API.

From a New Website
CO Add this pixel to a new wel
sending events from it.

From the Pixel
Add events using pixel codchg the Event

Setup Tool.

Add Events

L 4

Build your own event
Measure customer actions based on Aprs
predefined Meta events.

Apr9

Apr 11

Apr13

Apr 15

Apr17

Apr 19

Apr21

Apr23 Apr 25

Q Search by event

Apra7

0/50

@ 4 Websites
adsmanaged.co
+3 more

A~ 1 Active Integration

Manage Integrations

All events

v

v



Meta Pixel

Click the “email instructions” hyperlink

Connect website activity using pixel X

Select the best method for adding the pixel code to your site based on how the website was
built, what kind of access you have to the code and your technical support.

</> Manually add Pixel code to website

Follow guided installation instructions with detailed developer documentation, or
email instructions to your developer. Learn more

Install code manually

@ Use partner integration
Check if your website is eligible for integration with one of our supported partners,
like Shopify, WordPress and more. Learn more

Check for partner

Give feedback Email instructions




Meta Pixel

Email the Pixel Code to your web developer for installation on your website:

Email Pixel Code

To:

Add a recipient

Draft Message

organization is using the Facebook pixel to track website activity and run ads based on that
activity.

‘You must install two kinds of code snippets on the website. This includes pixel base code on
every page of your website and event code on specific webpages.

Facebook Pixel ID

Your pixel ID is the unique number assigned to your Facebook pixel. You can use this number in your
pixel base code.

Pixel 1" 001
V' See more
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Custom Audience

Advertise

©: Ad account settings
B Ad limits per Page
O Ads Manager

E Audiences

¥* Automated rules
Campaign Planner

& Creative Hub

Analyze and report

I§ Ads Reporting

& Audience Insights
@ Creative Reporting
& Experiments

4l Insights

€ Meta Brand Collabs Manager

2P Trafficn analveie ranard

Create a Custom Audience of the website traffic your Meta Pixel is tracking:

Navigate to your
Audiences page via
the top left Business

Manager menu.

Il Columns ¥
Availability
® Audience not created @ o
® Audience not created © L
® Ready (i}
Last edited 07/07/2022
® Ready (i}

Last edited 07/07/2022



y S

Custom Audience

Select Custom Audience in the Create Audience dropdown menu:

¢ AdsManaged.Co (292700308579995) -

Create Audience ¥

Custom Audience ame
& Lookalike Audience Lookalike (US, 10%) - CA - AdsManaged.Co - ALL TRAFFIC - 180 Days

[ saved audience
b Lookalike (US, 1%) - CA - AdsManaged.Co - ALL TRAFFIC - 180 Days

Filter

CA - AdsManaged.Co - ALL TRAFFIC - 180 Days
Status v
Type ¥ CA - AdsManaged.Co - ALL TRAFFIC - 30 Days
Availability VY,
Source v

Il Columns ¥
Availability
® Audience not created ©@ L]
® Audience not created @ ]
® Ready i}
Last edited 07/07/2022
L]

@ Ready
Last edited 07/07/2022



Custom Audience

Select Website as the Custom Audience source:

Choose a custom audience source
Connect with people who have already shown an interest in your business or product.

Your sources

® @& Website & Customer list
O App activity & Offline activity

288 Catalog

Meta Sources
> Video (©) Instagram account
= Lead form > Events

4 Instant Experience Facebook page

% AR Experience = Shopping

& On-Facebook listings

.



Custom Audience

Create a Custom Audience of “All website visitors” for the ## last days:

Create a website custom audience

Include Accounts Center accounts who meet  Any w  Of the following criteria:

Source

Events The Custom Audience will be
constantly updated to the most

All website visitors

30 s recent visitors for up to 180
days. We like to target the last
© include more people @ Exlude people 30 days only as they are the
“warmest” to your brand.

Audience Name

Description - Optional




Ads Manager

Navigate to your Ads Manager at: business.facebook.com/adsmanager

m Campaigns Updated justnow ) Discard drafts Review and publish

= Q  Search and filter

o Campaigns 29 Ad sets ) Ads
& - 2 Edit - & A/BTest B O @ @ @ Rules v View Setup @ Il Columns: Performance w "= Breakdown ¥ Reports
Attribution
off / On Campaign Delivery T Bid strategy Budget setting © Results Reach Impressions Cost per result Amount spent Ends

. CONV-LEAD-RTcaALLtraf30d - FBpgVSL ® Active Highest volume 7-day click or ... - - - - - Ongo 1
Website Contact Per Website Contact

. CONV-LEAD-RTcaALLtraf30d - Testimonial ® Active Highest volume 7-day click or ... = = = = = Ongo 1
Website Contact Per Website Contact

. CONV-LEAD-RTcaALLtraf30d - FB Tips ® Active Highest volume 7-day click or ... = = = — = Ongo 1
Website Contact Per Website Contact

® CONV-CONTACT-shopifyBIZowner off Highest volume 7-day click or ... 7 = = = ZE 0Ongo 1
Website Contact Per Website Contact

® CONV-CONTACT-plumberJobTitle off Highest volume 7-day click or ... - - - - - 0ngo 1
Website Contact Per Website Contact

CONV-CONTACT-HVACJobTitle off Highest volume 7-day click or ... = = = — = Ongo 1
ebsite Contact Per Website Contact

® CONV-CONTACT-CONTRACTOR45 off Highest volume 7-day click or ... = . = o = Ongo 1
Website Contact Per Website Contact

AM-800-Boost off Highest volume 7-day click or .. = = = = = Ongo 1

® S — S

ost Engagement Per Post Engagement

® ENG-REcarson-USA - ? off Highest volume 7-day click or ... - - - - - Ongo 1

Messaging Conversa Per Messaging Conv.

PRI T min s I0OA - B N nEE S R TR IO - 2 lasilel - - - - - Aenl


https://business.facebook.com/adsmanager

How to Create a Retargeting Ad

Click the Create button.

0Q Campaigns Updated justnow ) Discard drafts Review and publish

= Q  Search and filter

o ¥ Campaigns, 85 Ad sets [T Ads
=+ Create v & A/BTest 8 SO @ ¢ @ Rules View Setup @ 1l Columns: Performance ¥ "= Breakdown ¥ Reports
2 Attribution
off / On Campaign Delivery T Bid strategy Budget setting © Results Reach Impressions Cost per result Amount spent Ends
. CONV-LEAD-RTcaALLtraf30d - FBpgVSL ® Active Highest volume $5.00  7-day click or ... - - - - - Ongo 1
Daily Website Contact Per Website Col
. CONV-LEAD-RTcaALLtraf30d - Testimonial ® Active Highest volume $5.00  7-day clickor ... = = = = = 0Ongo 1
Daily Website Contact Per Website Contac
. CONV-LEAD-RTcaALLtraf30d - FB Tips ® Active Highest volume $5.00  7-day clickor ... s == 5 = - Ongo 1
Daily Per Website Contact
® CONV-CONTACT-shopifyBlZowner off Highest volume $25.00  7-day click or ... oz = = = = Ongo 1
Daily Website Contact Per Website Col
® CONV-CONTACT-plumberJobTitle off Highest volume $25.00  7-day click or ... - - - - - Ongo 1
Daily Website Contact Per Website Contact
° CONV-CONTACT-HVACJobTitle off Highest volume $25.00  7-day clickor ... = = = = = 0Ongo 1
Daily Website Contact Per Website Contact
® CONV-CONTACT-CONTRACTOR45 off Highest volume $25.00  7-day clickor ... & - o = = Ongo 1
Daily Per Website Cont,
® AM-800-Boost off Highest volume $5.00  7-day clickor ... o= = = = = Ongo 1
Daily Post Engagement Per Post Engagement
® ENG-REcarson-USA - ? off Highest volume $5.00  7-day click or ... - - - - - Ongo 1
Daily Messaging Conversa Per Messaging Conv.

PRI T min s I0OA - B N nEE S R TR IO AE AR - 2 lasilel - - - - - Aenl



How to Create a Retargeting Ad

e Select the “Leads”
campaign objective.

e Click the “Continue”
button.

Create new campaign New ad set or ad

Buying type

Auction
Choose a campaign objective
=  Awareness
N Traffic
Engagement

L)
[ ] Leads
P

App promotion

M sales

Name your campaign * Optional

Learn more

ds
lect leads for your business or brand.
d for:

Instant forms @
Messenger @
Conversions @
Calls @




How to Create a Retargeting Ad

e Select “Manual”’ leads

campa i n Choose a campaign setup
p I g ° Create your leads campaign using a tailored and streamlined setup, or manually build
your campaign.

[ ] CIiCk the “Continue” - Tailored leads campaign

Create your campaign in fewer steps using the tailored leads campaign. It's preset with
b t t built-in best practices to help you get more leads at the best value.
utton.
4 Manual control

Manual leads campaign
ﬁ Create a leads campaign from

Ba(:k




B & O G&

= ) M NewleadsCampaign > 331Adset > [J1Ad
New Leads Campaign
£ Edit  © Review

93 New Leads Ad Set

(5 New Leads Ad

You will now create your ad
campaign.

First, at the “Campaign” level,
toggle on “Advantage campaign
budget” set your daily ad budget

($20-$50 minimum per day is

our rule of thumb).

Campaign details

Buying type
Auction

Campaign objective @
Leads

Show more options ~

A/B Test Create A/B Test @

To help improve ad performance, test versions with different images, text, audiences or
placements. For accuracy, each one will be shown to separate groups of your audience.

Advantage campaign budget + On .
Advantage campaign budget will distribute your budget across ad sets to get more results
depending on your delivery optimization choices and bid strategy. You can control spending
on each ad set. Learn more

Campaign budget

Daily Budget v $20.00 usD

You'll spend up to $25.00 on some days, and less on others. You'll spend an average of $20.00 per day and
no more than $140.00 per calendar week. Learn more

Campaign bid strategy
Highest volume

Show more options ~

Close / All edits saved

© Indraft .

AdsManaged.co ® AM



B & O G&

0 [ New Leads Campaign
[3 New Leads Campaign

28 New Leads Ad Set - eee

(3 New Leads Ad

Next, at the “Ad Set” level,
select your “Conversion
location” and “Conversion
Event”.

“Website” for Conversion
location and “Contact” for
Conversion event. This will
track anytime a user clicks
your ad and submits the
contact form on your website.

> B8NewleadsAdSet > [J1Ad
£ Edit @ Review

Ad set name

New Leads Ad Set Create template

Conversion
Conversion location

Choose where yo arn more

Website
Generate lead:

Instant forms
Generate leads by asking people to fill out a form.

Messenger
Generate leads through Messenger.

Instant forms and Messenger
Generate leads by asking people to fill out a form or sending them to Messenger.

Instagram
Generate leads through Instagram chats.

Calls
Generate leads by asking people to call your business.

App

Generate leads through your app.

Conversion Event

Contact X

Close / All edits Saved

Audience definition
Your audience selection is fairly broad.

Co—
Specific Broad

Estimated audience size: 242,100,000 - 284,900,000 @

~.’\‘ Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results
Based on 7-day click and 1-day view conversion
window

Reach @

611-1.8K
|

Conversions @

s. Numbers are provided
ce for your budget, but are
d don't guarantee results

Estimates may change as Accounts Center accounts
update to iOS 14. Learn more

o -

AdsManaged.co ® AM

© Indraft
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0 (O New Leads Campaign

3 New Leads Campaign
28 New Leads Ad Set ase
(3 New Leads Ad vas

Next (still at the “Ad Set”
level), scroll down to the
“Audience” section.

Click the field below “Custom
audiences”.

>

ssNewleadsAdSet > [(J1Ad

£ Edit  © Review
Audience
Define who you want to see your ads. Learn more
New audience v

Custom audiences Create new ¥

Reach people who interacted with your besiness or others who may be similar.

Q Search existing audiences

Exclude

* Locations

« United States

Age
18- 65+

Gender
All genders

Detailed targeting
Include people who match @

Q  Add demographics, interests or behaviors Suggestions Browse

® We may deliver ads beyond your audiences for your selected objective, if it's likely to
improve performance. Learn more.

Exclude

Lanquages

Close / All edits saved

© Indraft

Audience definition
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 242,100,000 - 284,900,000 @

w’ Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results

Estimated daily results aren't available for this
campaign since it has a budget optimized across

ad sets.

o -

AdsManaged.co ® AM
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0 (O New Leads Campaign

3 New Leads Campaign
88 New Leads Ad Set
(3 New Leads Ad .

Select the Custom Audience
we created earlier that
includes “All website visitors”.

>

£ Edit @ Review

Create new ¥

Custom audience

Suggestions Browse

ssNewleadsAdSet > [(J1Ad
Audience
Define who you want to see your ads. Learn more
New audience
Custom audiences
Reach people who interacted with your business or others who may be similar.
Q Search existing audiences
All Lookalike audience
Lookalike (US, 10%) - CA - AdsManaged.Co - ALL TRAFFIC - 180 Days
Lookalike
Lookalike (US, 1%) - CA - AdsManaged.Co - ALL TRAFFIC - 180 Days
Lookalike
CA - AdsManaged.Co - ALL TRAFFIC - 180 Days
Website
CA - AdsManaged.Co - ALL TRAFFIC - 30 Days
Website
Inciuae peopie wno match @
Q  Add demographics, interests or behaviors
® We may deliver ads beyond your audiences for your selected objective, if it's likely to
improve performance. Learn more.
Exclude
Languages

Close / All edits saved

Audience definition
Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 242,100,000 - 284,900,000 @

1""‘ Estimates may vary significantly over time based on
your targeting selections and available data.

Size:Not available 2 for this

Name:CA - AdsManaged.Co - ALL ized across

TRAFFIC - 30 Days

Type:Website

o -

© Indraft

AdsManaged.co ® AM
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-] [ New Leads Campaign
3 New Leads Campaign

28 New Leads Ad Set aee

(3 New Leads Ad

This ad campaign will now
ONLY target (appear for)
our website visitors from

the past 30 days when
they are on Facebook and
Instagram.

> B8NewleadsAdSet > [J1Ad

£ Edit @ Review

Audience
Define who you want to see your ads. Learn more

New audience ow

Create new ¥

Custom audiences
Website > CA - AdsManaged.Co - ALL TRAFFIC - 30 Days
Reach people who interacted with your business or others who m:
Q_ Search existing audiences

Exclude

Advantage custom audience 4
Reach people beyond your custom audience when it is likely to improve performance.

® We may deliver ads beyond your lookalike at
it's likely to improve performance.

for your d objective, if

Learn more.

* Locations

« United States
Age
18- 65+

Gender
All genders

Detailed targeting
Include people who match @

Close / All edits saved

Audience definition

Audience definition is unavailable.

Specific Broad

audience size: L
4\‘-’ Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results

Estimated daily results aren't available for this
campaign since it has a budget optimized across
ad sets.

o -

AdsManaged.co ® AM

© Indraft
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0 (O New Leads Campaign

3 New Leads Campaign
28 New Leads Ad Set ass
3 New Leads Ad

Leave the rest of the “Ad Set”
level as the default. We want
Meta to target users on both
Facebook and Instagram for

the maximum audience reach.

>

a8 NewleadsAdSet > (J1Ad

£ Edit @ Review
N

All languages

Save this audience

Placements Learn more
@® Advantage+ placements (recommended)
Use Advantage+ placements to maximize your budi jore people.

Facebook's delivery system will allocate your ad set's b
where they're likely to perform best.

t across multiple placements based on

Manual placements
Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

Show more options ~

Optimization & delivery

Optimization for ad delivery @

Conversions

Cost per result goal @

Meta will aim to spend your entire budget and get the most contacts using the highest
volume bid strategy.

Show more options ~

Close / All edits saved

© Indraft .

Audience definition

Audience definition is unavailable.
Specific Broad

audience size: L
4\‘-’ Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results

Estimated daily results aren't available for this
campaign since it has a budget optimized across
ad sets.

o -

AdsManaged.co ® AM



B & O G&

0 (O New Leads Campaign
[ New Leads Campaign

939 New Leads Ad Set

@ New Leads Ad - e (D

Finally, at the “Ad” level, select
your Facebook Page and
Instagram Account to link

with this ad.

> 29New Leads Ad Set > (@ New Leads Ad

£ Edit

Ad name

New Leads Ad Create template

Identity

@  Branded contentad @

* Facebook Page

M Ads Managed Co -

Instagram account @

\  adsmanaged v
Ad setup
Create ad h

Creative source

Choose how you'd like to provide the media for your ad.

® Manual upload
Manually upload images or videos.

Catalog +

Format
Choose how you'd like to structure your ad.

@ Review

Ad preview

By clicking “Publish,” you agree to Facebook's Terms and Advertising Guidelines.

Close / All edits saved

Share =

© Indraft @

«" Advanced preview

AdsManaged.co ® AM
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0 (O New Leads Campaign
[3 New Leads Campaign

93 New Leads Ad Set

@ New Leads Ad e (P

Upload your “Ad creative”
image or video.

We use Canva.com for all our
graphic designs.

We see the best results from
targeting this warm audience
(i.e. they know our brand and
have been to our website
already) with past customer
testimonials to further
promote our value to them.

> B89 New Leads AdSet > ([ New Leads Ad © Indraft @

£ Edit @ Review

Ad creative ) 3 recommendations : 7 :
Select the media, text and destination for your ad. You can also . Ad preview Share v «" Advanced preview
customize your media and text for each placement. Learn more
g H
* Media Edit - | H )
20 Placements
~=zz= Feeds, In-stream ads for videos and reels & Feeds
11 Placements AM Af’”'"f“'d ] e X =
== Stories and Reels, Apps and sites o
- 7 Placements
"They helped us
) ' cokute, Seurch resclts v increase our revenue,
“ 2 Placements
from $20,000 to =
Advantage+ creative + $130,000." &
Tailor your ad for the person viewing it by letting us FhhAk

automatically optimize your creative. This can help improve

performance. \ ‘l

+/ Standard enhancemen... displayurl.com
Headline Learn more
+/ Image brightness & co... Facebook Feed link descri...
4 ~ Music o
o Like (D Comment /2> Share 0
Fully optimized 3D animation - |
See variations
Edit
Primary text Ad rendering and interaction may vary based on device, format and other fa

By clicking “Publish,” you agree to Facebook's Terms and Advertising Guidelines.

Close / All edits saved Back m

AdsManaged.co ® AM
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0 (O New Leads Campaign

3 New Leads Campaign
939 New Leads Ad Set ass
@ New Leads Ad e

Complete your ad copywriting
and select a “Call to action”
button.

> 29New Leads Ad Set > [@ New Leads Ad

Primary text

write your #1 Value Proposition here.

® You can add multiple text options and we'll show one of
them to each person, based on what they're most likely
to respond to.

Learn more

@ Add text option

Headline
write your Call to Action here...
@ Add headline option

Description 1of§

write your #2 Value Proposition here...

@ Add description option

Optimize text per person
Enabled

Call to action @

Learn more . d

£ Edit @ Review

. Ad preview

Facebook
Feeds

write your #1 Value Proposition here...

"They helped us

increase our revenue,

from $20,000 to
$130,000."

Hhk Rk

AM

displayurl.com
write your Call to Action
here...

o Like (D comment /> Share

See variations

Share »

Learn more

© Indraft .

«" Advanced preview
]
Feeds

Ad rendering and interaction may vary based on device, format and other factors. @

By clicking “Publish,” you agree to Facebook’s Terms and Advertising Guidelines.

Close / All edits saved

AdsManaged.co ® AM
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3 New Leads Campaign
939 New Leads Ad Set ass
@ New Leads Ad e D

)

Input your ad “Destination’
(ad landing page URL) and
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Ads Manager Reporting

Navigate to your Ads Manager at: business.facebook.com/adsmanager

Monitor your ad campaign results.

Toggle off losing campaigns (not converting) and scale up the budget on winning campaigns.
Split test images, videos, and ad copy to optimize your cost per result. Test ONE variable at a
time per campaign, so you can easily identify winning variables in each campaign.
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Brand Awareness

e Remember what I've said... People are busy, so multiple touchpoints where they consume
content are crucial (e.g. on social media).

e Onaverage, a consumer needs to see and/or engage with your brand 7-8 times before they
take action!

e Don’t depend on your website, SEO, Google Ads, and Facebook Ads alone! Increase your

brand awareness by creating profiles on relevant business platforms and social media
marketing platforms.
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Where Are Your Customers?

Facebook
Twitter
Instagram
LinkedIn
YouTube
Pinterest
Snapchat
TikTok
Reddit
Quora
Yelp
Google Maps (via Google Business)
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https://www.google.com/business

Social Media Marketing

We follow the 70-20-10 Rule for creating content on social media. The 70-20-10 rule is a social
media content strategy that suggests dividing your social media content into three categories:

e 70% of your content should be informative, provide value, or be entertaining (for example,
memes and funny videos get the highest engagement for our clients)

e 20% of your content should be shared from others (e.g. reposting/sharing other brands
relevant content on your social media channels)

e 10% of your content should be promotional (i.e. selling your product/service)

The idea behind this rule is to provide a balanced mix of content to your audience that keeps them
engaged and interested in your brand, without overwhelming them with self-promotion.

AdsManaged.co ® AM



Ads with
people in them
drive WAY
higher
conversion
rates than ads

without people
in them.

I

70% Informative and Entertaining:

Educational blog posts, lists, and articles related to your industry
Infographics or data visualizations

Share interesting facts, statistics, or quotes

How-to guides and tutorials (always brand with your logo or URL)
Behind-the-scenes photos or videos

User-generated content

20% Shared from Others:

Industry news articles, YouTube videos, and blog posts

Relevant news and information from other brands or influencers
in your industry

User-generated content that promotes your brand

10% Promotional:

Product or service announcements
Promotions or discounts

Testimonials or customer success stories
Company news or updates
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Canva.com

Create your ads, images, and videos with the free design software: Canva.com
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All templates
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Social Media
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Custom Prints
Cards & Invitations

Education

Photos

Facebook ad templates

Take your brand and business to the next level with Canva's Facebook ad templates—fully
customizable to suit any brand or business!
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Latercom

e Don’t get overwhelmed with creating content for each platform. Create one post and auto
share it to Facebook, Twitter, Instagram, Pinterest, LinkedIn, and TikTok via Later.com
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Online Reviews

Online reviews management is crucial to establish a positive reputation in your market!

e Encourage Positive Reviews: Encourage satisfied customers to leave positive reviews on
relevant review platforms, such as Google Business, Yelp for Business, Trustpilot, and
Testimonial. Include a link to the review platform on your website, in email signatures, and
on invoices.

e Respond to Negative Reviews: Respond to negative reviews promptly and professionally.
Acknowledge the customer's concerns and offer to make things right. Responding to
negative reviews in a positive manner can help mitigate the impact of the negative review
and show potential customers that you care about their satisfaction.
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Online Reviews

e Monitor Online Reviews: Monitor online reviews regularly, so you can respond to negative
reviews quickly and address any concerns. Set up Google Alerts for your business name, so
you can stay informed of any new reviews or mentions.

e Engage on Social Media: Engage with your customers on social media by responding to
comments and messages promptly. Encourage customers to share their experiences with
your business on social media and tag your business.

e Provide Excellent Customer Service: Providing excellent customer service can help
prevent negative reviews and encourage positive ones. Train your employees to provide
exceptional service and to address any customer concerns promptly.

e Use Customer Feedback to Improve: Use customer feedback to improve your business
processes and services. Address any recurring issues or concerns to prevent future negative
reviews.
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Email Marketing

Email marketing is the practice of sending commercial messages to a group of people via email.

Over 70% of US consumers prefer email marketing over other types of promotion and have made
a purchase because of email marketing!

When brainstorming email marketing content, your goal should be:

e 80% content that provides value
e 20% content that is promoting your product/service
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Email Marketing

One of our biggest sources of AdsManaged.co marketing agency clients comes from referrals!
Specifically referrals from our newsletter subscribers! Why? Because we provide a ton of FREE

value in our newsletters!

Try applying the Law of Reciprocity to your own business! Provide value to people for free
(expecting nothing in return) and they typically will provide value back (e.g. refer business to you)!
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Email Marketing Newsletter Content Ideas

You know your business customers best and what they would value, but here are a few “value
providing” email newsletter content ideas:

Helpful blog posts, lists, infographics
Tutorials

Free software you discovered
YouTube video

Tips and tricks for your customers
Case studies/success stories
Industry news

Customer Q&A or FAQ
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Free Email Marketing Newsletter Software

Here’s the email marketing platform we use
for all our clients and our own newsletter:

e beehiiv.com/?via=free-signup AdsManaged.co Newsletter
(partner link)

A newsletter for business owners seeking the latest business growth
hacks and online marketing discoveries!

Subscribe to our newsletter at: Enter your email Subscribe

e adsmanaged.co/newsletter
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